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The news has changed drastically since I 

was a child. And childhood for me wasn’t 

that long ago. With the advent of online 

tools like Facebook and Twitter, news-

casters can have instantaneous deliver-

ance and input of news stories.   

All this change has led to new job oppor-

tunities within the realm of news media. I 

interviewed Kristi Waite, the Director of 

Digital Strategy for KOMO 4 News, for 

the details on these changes, and how these changes led to her to her job. 

Q: What drew you to media? 

A: It was the amount of opportunities here. I am in a business that has been 

doing things the same way for 50 years. You had newscasters behind a 

screen, having a one way conversation with the viewers. They would say, “I 

am an anchor. I tell you what’s happening in your town.” 

All of a sudden, social media comes along, and people, your neighbors, eve-

ryone, has a voice. It’s really fun. It’s amazing to help shape that. At KO-

MO 4 News, we have 45,000 followers on Facebook. We have 21,000 fol-

Q and A with Kristi Waite, KOMO 4 News Media Director  

person? 

 

A: Racist slurs, sexist 

jokes (such as rape 

jokes of any kind, es-

pecially if they’re 

about minors), homo-

phobic slurs, ethnic 

slurs…. Those will all 

eliminate you as a can-

didate for most decent-

ly paying employers. It 

doesn’t matter what 

your class rank is. If 

you’re doing these 

right before the fall of 

the Soviet Union. Af-

ter graduating from 

college, I became an 

accounts manager at a 

large advertising com-

pany. It’s a great job, 

good pay, with bene-

fits.  

 

Q: What are some so-

cial media gaffes that 

would make you say to 

yourself, “I would nev-

er consider hiring that 
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Q: Tell us about your-

self and what you do. 

 

A: I immigrated to the 

United States from Ki-

ev, Ukraine in 1991, 



diverse and international cities 

in the world.  

 

Home to the United Nations, 

Vienna is also home to count-

less expats and diplomats. It is 

the center of one of the most 

distinguished arts and classi-

cal music communities in the 

world, and also the home to 

many contemporary artists. 

 

Should you chance to meet 

Michael on his rare and brief 

trips stateside, he will inevita-

attempt to feature writing 

perspectives from around the 

globe.  

 

Currently, our chief global 

correspondents are Michael 

Dennis Harpen, who is sta-

tioned in Vienna, Austria , 

and Elise Watness, who just 

returned from a journey liv-

ing in Costa Rica to study 

sustainable farming methods. 

 

Why Vienna and Costa Rica? 

Vienna is one of the most 

Laura Umetsu, Editor in Chief 

 

In today’s highly globalized 

work environment, it is in-

creasingly important to be 

aware of the current events 

and different cultures that af-

fect how we live, work, and 

interact with others. 

 

Civilian Global News is com-

mitted to a global networking 

perspective. What does this 

mean practically? This means 

that in future editions, we will 

Global Perspectives: An Introduction 

Global Perspective: LSU Law Student at the United Nations  

Global Perspective: Farming in Costa Rica 

Meet Elise Watness. For the past year, she and her hus-

band have been living in Costa Rica as farmers on a 

study project of cross cultural farming practices. 

Over the next few months, Elise and her husband will be 

sharing with CGN the ins and outs of sustainable farm-

ing.  

They will share ways in which farmers around the world 

are to reducing their global footprint while maximizing 

their food output. 

These two isues on the fore-

front of  problems that world 

leaders are increasingly anx-

ious be addressed, given a 

booming world population. 

are updating the internal pro-

cedures, because many of 

them are outdated. For exam-

ple, we still have a protocol on 

the books that deals with pag-

ers.  

 

Nobody carries around pagers 

anymore, because everyone 

has cell phones. So I’m updat-

ing that protocol so that it re-

Michael Harpen, Staff 

Writer 

I work for the Interna-

tional Atomic Energy 

Commission for the 

United Nations. We are 

an internal division of 

the United Nations En-

ergy Commission.  

Life in Vienna is wonderful! It’s  a very international 

city, it’s safe, it’s clean, and there is lots to do. I’ve been 

to the opera, I’ve been to 

Berlin, I’ve traveled to Lon-

don, and all over Europe. I 

met the United States Am-

bassador to the United Na-

tions, and I’ve been to a ball 

with a full orchestra. 

  

In my job at the United Na-

tions, I work on the internal 

protocols of my division. We 
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Global Perspectives: an Introduction, Continued from Page 2  

comes more of a forefront 

issue, we believe it would be 

highly relevant to our readers 

to share her experiences and 

knowledge. 

If you know of a good story 

idea, please email us at      

info@civilianglobalnews.org. 

bly tell you stories of his 

times at the Vienna Opera, 

the Vienna Balls with full 

orchestras, and outdoor clas-

sical concerts, as well as his 

experience meeting high 

ranking diplomats. 

Why Costa Rica? Elise has 

been studying sustaina-

ble farming methods, as 

well as methods for 

growing your  own 

food. In a limited re-

source world where sus-

tainable and healthy 

food production be-

poorly communicated draft makes the 

process much more cumbersome and 

painful. 

  

I’ll be finishing up my LSU Law de-

gree here in Vienna by taking classes 

available from the university here. I’m 

a European Union resident, so tuition 

costs are very low, and I only have 

fourteen credits left to go! 

Michael Harpen is an LSU Law stu-

dent studying abroad in Vienna, Aus-

tria. You can reach him at   

info@civilianglobalnews.org.  

flects modern technology.  

 

In general, we have to update protocols for 

security breach purposes. We get information 

from the nuclear energy programs from coun-

tries from around the world, so we’re a po-

tential high level target, and we need to en-

sure that confidential information remains 

confidential.   

  

How did I get hired? I was searching for 

work opportunities, and one of my old 

coworkers told me about this job.  

 

I wanted to get an international experience 

and the United Nations is one of the best 

places to work for that.   

G.P.A. was not a deciding factor. 

Experience meant everything. It 

really helped that I had a technical 

background. I also had work experi-

ence working with Pennington Bio-

medical Research Center, and I did 

similar work for them. Communica-

tion skills are key.  

 

 

“Communication skills are 

key.” 
 

 

Law classes that emphasize devel-

oping strong communication and 

writing skills is key to this job. A 

Demyanik, Continued from Page 1 

phrase, “Once it’s on the internet, 

it’s out there forever.” But you can 

balance it out with posting positive 

things about you. Blogs highlight-

ing your achievements, Linkedin 

endorsements from a manager, 

these can offset negative press.  

 

People tend to only browse the first 

page of google search results.  

 

Vitaliy Demyanik is an online 

branding expert residing in San 

Francisco. 

things online, smart hiring managers will 

find it. And when managers do find stuff 

like that, we don’t want you on our  team. 

Smart managers won’t even consider you 

for an initial phone screening interview. If 

you’re not sure if it’s inappropriate, err on 

the side of caution. 

 

“If you’re not sure if it’s inappro-

priate, err on the side of caution.” 
 

Q: You have a great job. Were you the top 

of your class in college?  

A: No. My ability to speak three 

completely different languages 

(Russian, Ukrainian, and Eng-

lish), as well as my prior work 

experience, established an edge 

for me. Adaptability to different 

kinds of people really helps in a 

tight job market.   

 

Q: What is your advice for 

someone trying to clean up their 

online presence? 

 

A: You’ve probably heard the 
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Making Videos go Viral: Cinesaurus Founder and Guest Voice, Steven Hudson  

I am the Creative Director and Co-founder of Cinesaurus, a creative agency that specializes in telling 

brand's stories through video and animated content [on the web]. I co-founded it with my brother Da-

vid Hudson, whom I’ve been making movies with since I was thirteen. The best and worst movie sim-

ultaneously that I have ever made was with David, when I was fifteen. It was a scene-for-scene re-

make of the movie Jurassic Park. My brother and I [along with all of our siblings/cousins] played all 

The brilliant minds behind Cinesaurus (L to R): Steven Hudson, 

David Zimmerman, Forest Gibson, and David Hudson. Photo 

courtesy of Cinesaurus. 
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the roles and did all the special effects. 

It was pretty funny, but awful, yet it is 

the one experience that inspired a seri-

ous interest in film. 

What our company does now [in addi-

tion to client work] is to predict what 

will be big the following week and then 

create and launch a video that parodies 

or references it in some way. You don’t 

get a viral video every week, and we’ve 

had some misses, but the success rate 

has been good overall. Together, our 

channels have garnered over 20 million 

views.  

Our NASA parody, which we created 

with our creative network of friends on 

our Satire channel, was amazing in that 

we got the viral formula just right.  

We knew weeks ahead of time that the 

Mars Rover was going to land, so we 

were able to predict a trending event 

before it happened. When the Rover 

landed, there were over 3.2 mil-

lion (CNet) people watching it land 

streaming live, so we knew there would 

be an audience for the video. When 

we're not working on projects like 

these, we have many clients we create 

branded videos for, depending on the 

company’s product.  

One of our biggest clients is Youtube, 

whom we helped with the launch of 

their educational outreach. Currently, 

most schools have firewalls set up to 

block Youtube. That’s understanda-

ble. There is a lot of junk on the inter-

net, and parents do not want to send 

their kids to school just so their kids 

can browse Youtube videos.  

But there is a lot of educational poten-

tial in Youtube as well. There are 

good educational videos like 

TEDtalks, Khan Academy, environ-

mental channels, learning channels, 

and much more. So we teamed up 

with Youtube to create a series of vid-

eos to help promote YouTube's edu-

cational value.  

The educational promotion work we 

do with Youtube helped inspire the 

NASA fan video. We wanted to find 

an effective way to get teenagers and 

young people in general excited about 

science, and it worked. NASA was 

very happy with the fan video. It went 

viral (over the radio, over the internet, 

and on television), and was the best 

free public relations service that 

NASA could ask for.  

David and I later flew down to 

NASA's Jet Propulsion Labratory in 

Pasadena [where the Curiosity Rover 

was built and participated in a Q and 

A session with over 200 NASA scien-

tists and engineers in attendance. It 

was a huge payoff to hear how much 

they loved the video and how it in-

spired their children to take interest in 

their jobs. 

Steven Hudson is a  brilliantly crea-

tive mind who would love to talk to 

you about how his video production 

can make your company or product 

shine. To view more of Cinesarus’s 

work, see www.cinesaurus.com.  

Making Videos go Viral: Continued from Page 2 

Steven Hudson (left) and his brother David Hudson (right)  meeting with  NASA scientist Gerald Clark (center) at the 

NASA jet propulsion laboratory in California. Photo courtesy of Cinesaurus. 

http://news.cnet.com/8301-10797_3-57489660-235/viewers-opted-for-the-web-over-tv-to-watch-curiositys-landing/


Get Elemental: An Interview with Chris Pardo, Principal 

 
Laura Umetsu, Editor in Chief 

 

At Chris Pardo—Elemental Architecture/Design, designers focus on simplicity and beauty. In 

an industry that has been wracked by the recession, Elemental has risen out of the chaos to be-

come one of the most rapidly expanding design companies in the nation.  
 

Q: Tell me how Elemental came to be. 

A: I started this company when I was in graduate school in architecture, along with my co-founder and co-partner, Da-

vid Biddle, whom I met in graduate school. I actually really didn’t like Dave when I first met him: we had a group pro-

ject due on Monday, and he waltzed into our group on Friday afternoon and said, “I have some friends in town, so I’ll 

see you guys Monday!” But we grew to be close, and started building projects together. We both kind of got an odd rep-

utation in graduate school, because we presented three dimensional models instead of drawings. 

 

For our graduate school thesis, we both proposed to build a home. Everyone said it was a terrible idea. Everyone  else 

was designing fake opera houses and similar projects, but we both wanted to build something lasting. We tied up a par-

cel for five hundred dollars to build a house on it. Then we realized that it was wetlands and we couldn’t build on it. So 

we lost five hundred dollars on that. But then we found another parcel, that was only twenty five  feet wide, in Down-

town Seattle. We were told that we couldn’t build on that parcel because of an easement issue, but I had seen a house 

built on a very similar parcel. We pulled the microfilm on the other similar parcel, and figured out how to get past the 

parking easement issue.  

 

It was easy to get the permit, but the true difficulty was in getting the funding. We went to ten different banks who re-

jected us. I had only twelve hundred dollars in assets, and Dave had about that amount in credit in his credit cards. The 

last bank was a community bank, and they proposed a challenge: if we could find a way to  build the house for less than 

a hundred and twenty five dollars a square foot, they would finance the building. We found a way to meet that budget, 

and built the house on that lot. The house sold three days after it was built, for a hundred thousand dollars more than the 

bank thought it would sell for. After that, we started getting design projects left and right. We grew from that one pro-

ject to seventeen in two months, and started hiring people left and right. 

 

Our first house was in 2005. By 2008, we had offices in Seattle, Washington, Lima, Peru,  and Hong Kong. I was in 

Shanghai and working on a hotel in October 2008 when the market tanked. Clients said they didn’t want to have any-

thing to do with the United States anymore because they believed we were collapsing. I had to lay off twenty employees 

in December of that year, and another twenty in February and March the following year.  

 

So it dwindled down to me, Dave, and a few straggler employees really who believed in what we were doing. We hung 

around the office a lot. We did little design competitions. Out of boredom, I got into the restaurant industry, and started 

opening restaurants and bars.  I started a hot dog restaurant. I started  a sports bar and lounge. I started a night club. I 

started a steak house.  Since the crash, however, the credit has loosened, and more clients have begun to trickle in. We 

now have thirteen employees and are rapidly growing.  

 

Q: What kind of projects are you working on right now? 

A:  We are up to sixty to ninety projects a year. We do only architecture, and we mainly design custom homes. Howev-

er, we are expanding into the hotel industry. One of our latest projects is a custom environmentally friendly home in 

Houston. It’s roofed with grass that slops down to the house in an angled lawn.  We are also working on a specialty bar 

and grill in New Orleans.  

 

Q: What is your favorite inspiration for your designs? 

A: It really depends on the project. In general, architecture to me means taking something ordinary like a car or a house 

and making it into something beautiful, yet utilitarian. We draw a lot of inspiration from Scandinavian and Asian de-

signs. Scandinavians are minimalists and use a lot of warm woods. We like to play around with light, and bring in light 

where it needs to be brought in. From Asia, we get inspiration from feng shui and the natural elements. It sort of plays 



into our name.   

 

Q: What is the social media screening 

process when you hire applicants? 

A: Social media is the number one tool 

that we use to find and screen appli-

cants. When we have a job posting,  or a 

vacancy that needs filling, we announce 

it on our Facebook page and announce it 

over our Twitter account. Then we just 

watch the referrals start to trickle in. 

 

If we get a good feel for a candidate, we 

pull him or her in for an interview. 

There are two to three interviews in the 

hiring  process for my firm. I want to 

see someone who is all about our cul-

ture.  

 

If a prospective employee writes things 

on their Facebook page that are racist, 

sexist, homophobic, or discriminatory 

in any way, we won’t hire them.  

 

It doesn’t matter how good his or her 

referrals are. We can’t afford to have 

someone like that on our team. We 

work with attorneys all the time. Like 

most developers, I’ve been involved 

in a lawsuit. I also deal with a huge 

number of contract issues where I 

need the help of an attorney to help 

me draft my contracts. Right now I’m 

developing a hotel in Palm Springs. 

There is an amazing amount of paper-

work involved in the development. 

 

Q: Where do you see Elemental 

Architecture and Design ten years 

from now? 
A: I want to continue to take the com-

pany in the same direction that it’s 

been going. I hope to continue to di-

versify into different markets. Right 

now we are operating in fourteen to 

seventeen states a year, and have pro-

jects as far south as Mexico.  

 

Photographs courtesy of Chris Pardo.  

For more on Chris’s design work, see 

www.elementalarchitecture.com. 

 

 

Get Elemental: Continued from Page 6 

A Mondrian color scheme accents this house in Queen 

Anne, Seattle. This structure was designed for a young 

couple expecting their first child.  
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Saving Space to Create Beauty 

 

While space in Texas is open and 

wide, allowing for gentle sloping 

lawns onto eco-friendly roofs, 

Elemental  Architecture and 

Design’s designs gets space con-

scious in dense, urban Seattle.  

 

Most Seattle residents take the 

bus from time to time to save on 

gas,  and some decide to forgo 

the car altogether. Elemental De-

sign took this unused garage and 

remodeled it into a sun patio 

overlooking the Seattle region 

(see left). Other space-saving 

designs are building tall and nar-

row (Figure 1, opposite page), 

narrow yet geometrically pleas-

ing staircases (Figure 2), and 

large windows to make even the 

narrowest of walkways seem big 

(Figure 3).   

 

For more designs, see  

www.elementalarchitecture.com. 
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Figure 3 Figure 1 

Figure 2 
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Professional Fashion Tips with Guest Voice Cecilia Mathewson 

First impressions are lasting impres-

sions.  Create an image to enhance your 

credibility and professional position.   

 

When preparing for an interview, learn 

what is acceptable.  If you envision your-

self at a specific level within a company – 

do your research and dress the way people 

at that level do.  

 

How you appear is how you sell your-

self.  This includes good posture, direct 

Professional Fashion Tips with Guest Voice Anton Sloboda  

To dress fashionably for work on a budget, go on the clearance rack at Ross, T.J. 

Maxx, Guess, and spend lots of time to learn how hunt down those deals. Take 

some cleverness and wisdom.  

 

I am just a dude who goes to shops after season is over. Macys is also good store 

for Hugo Boss suits. Diesel is a good, casual Euro brand, but kind of pricey. For 

work, ask around a stores like Gap, Banana Republic, and H and M. I’d also 

look at any fashion magazine (guys GQ or ladies InStyle, Bazaar) for tips. A 

person has got to have sense of style to put something together. If not, get a 

book like "Fashion For Dummies" for help.  

 

Anton Sloboda is a fashion model from Minsk, Belarus. He enjoys hanging out 

with his friends after work.  

eye contact, a firm handshake and a warm smile.  How you feel about 

your appearance is a vital element of self-confidence.  Invest in high-

quality, classic designs that offer flexibility, durability, comfort and a 

flattering fit.  

 

Here are some recommended wardrobe and grooming guidelines: 

 

 Select a classic, updated suit in a dark color.  Quality speaks.  For 

women, a skirted suit is best. 

 Proportion and fit are vital to being well-dressed and not merely 

dressy. 

 Choose understated, yet distinct accessories.  A tie or pin should 

reveal a touch of originality. 

 Men’s shirts should be clean and crisp.  Professional pressing is 

best. 

 Shoes should be polished and comfortable.  Women should select a 

classic pump of medium height with a closed toe and heel. 

 Men’s socks should be long enough to ensure leg coverage while 

seated.  A woman’s undergarments, such as slips, should be color-

coordinated with her suit. 

 Keep jewelry and fragrances to a minimum – nothing dangling or 

distracting. 

 Hair should be natural and well-groomed.  Men with beards should 

keep them trimmed. 

 Nails should be well-manicured and of appropriate length. 

 

Cecilia Mathewson is a chief designer for the 2012 Fall Catalogue for 

Nordstrom and a former model from Tokyo, Japan. She has been a fash-

ion consultant  for nearly twenty years.  
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Designing Electronics in Southern California: Neel Shah, Contributing Writer  

I spent my elementary and middle school years in the suburbs around Atlanta. 

It was fun and free, our backyards were forests with creeks and snakes and 

other quaint artifacts of homespun American childhood. I was many things - a 

musician, an athlete, a comedian, a poet - but never good enough in any of 

those pursuits to make it a living. I wouldn't have had it any other way - I 

continue to remain a generalist to this day. I had a strict upbringing, although 

I didn't realize it then. It was a challenge for my Indian parents to balance tra-

ditional Indian values alongside the (sometimes conflicting) American values 

I was learning from school and greater society. I think my family's values of 

have a lot to do with my relative success in this country, and why I've come to 

believe that parenting is the most important (though not necessarily most dif-

ficult) task a person can do.  

 

Since high school, I've lived around California, which despite all its glaring 

flaws, I am happy to call home. Here I could develop my interest in technology. I learned how to program 

in C and wrote a code to fill up hard drives and crash school computers. I learned how to make websites 

and used it to distribute music and video games. I went from Legos to Rube Goldberg machines, and fi-

nally to a BS in engineering (with all associated honors) at Harvey Mudd, and a MS in electrical engi-

neering from UC Berkeley. GPAs 3.72/3.91 for BS/MS.   

 

I have two types of clients: 1) start-up founders needing electronics experience for product design or pro-

totype research 2) well-heeled medical researchers needing electronics experience for their advanced ex-

periments. Due to my prior connections in the medical device community, most of my work is in that 

[medical] field, ranging from exercise monitoring to surgical robotics.  

 

If I were to hire someone soon, I would Google / Facebook / Twitter / LinkedIn this person and ensure to 

the best of my ability that this person is not a drunk or a terrorist. Ideally I would want to find maximal 

professional information - this indicates to me a candidate is interested in presenting a focused image, 

which is necessary when you are your business. I also give high marks for cogent personal thoughts. Sta-

tus updates about how bored you are? Minus points. Vaguebook? Double minus points. Blog posts about 

your political stance? Plus points if its well argued. I'm looking for evidence of intelligence and empathy. 

With work [expanding business and building clients], it’s also more important now than ever to be aware 

of differing cultures, and to really be able to empathize with different cultural norms.  

 

As for the recession… What recession? The tech industry has barely skipped a beat out here; start-ups and 

large companies alike are humming along. I also occupy a niche in consulting; most EEs work in-house 

with their respective employers. When companies suddenly find out that (gasp) professional skills are re-

quired to make professional products, they need my experience. Furthermore, if this business ever tanks, I 

have acquired more experience in my one year of operation than an engineer in a large company acquires 

in five years, and I am qualified for positions far above what I could have gotten with just a degree. 

 

Neel Shah is an electrical engineer and independent contractor for electronics design. He holds a B.S. in 

engineering from Harvey Mudd College, and a Masters in Engineering from U.C. Berkeley.  
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Waite, Continued from Page 1 

lowers on Twitter.  

All our anchors have fanpages as 

well. So adding Facebook and Twitter 

accounts together, that means on aver-

age we are reaching almost 70,000 

viewers a day with news as it unfolds, 

just with social media applications. 

That’s a lot of information going out, 

especially in breaking news.  

Traditionally, when there was a break-

ing news story, we would cut in what-

ever was on television. And this would 

typically be at least half hour after the 

event has happened. Now, we have the 

ability to get things on the web far 

quicker than T.V. We also can get a lot 

of our stories through Facebook and 

Twitter tips.  

“[Now], we got a lot of 

our stories through Face-

book and  Twitter tips.” 

Q: What is the most memorable social 

media experience that you’ve had at 

KOMO? 

A: One of our former anchors just 

passed away, of a brain tumor. Her 

name was Kathi Georzen, and she had 

been an anchor for 20 years. Towards 

the end of her battle, the tumor had 

caused severe damage to her face, 

which prevented her from broadcast-

ing over the air. But because of the 

internet, she was able to stay connect-

ed with her viewers.  

It was a very transparent experience. 

She was able to bring viewers along 

for the ride. Her Facebook fanpage had 

91,000 fans. That’s more than any tal-

ent or news organization. She is one 

person. Her story is an absolute testa-

ment to why social media matters and 

why it works.  

“Facebook changes every 

day.” 

Q: What is the typical day like for 

you? 

A: I make sure social media policy is 

being followed throughout the compa-

ny. I work with KOMO 4 News, but 

on a larger scale, with Fisher Commu-

nications. This means that there are 

other television stations that we work 

with. Just to give you an idea of the 

sheer amount of multitasking I do, I 

am an administrator of 230 Facebook 

fanpages. I work on staying on the 

forefront of what is happening. Face-

book changes every day, and I develop 

new initiatives to increase viewer in-

teraction along with these changes.  

Q: What kind of internal procedures 

do you have to follow? 

Overall, I have to follow strict guide-

lines. The SEC regulates me lifting my 

finger. We have to be really cautious. 

As long as we’re sticking to reporting 

stories which are authentic and true.  

It’s different for administrating a talent 

page. First of all, there are multiple 

admins for every fanpage. As a talent, 

you can’t just admin own official 

fanpage. This takes care of the possi-

ble scenario where someone gets fired 

and starts talking bad about the station. 

While this has never happened with 

KOMO, this has happened in the in-

dustry. The other issue we work at 

resolving is user error. Sometimes you 

think you’re posting on personal ac-

count, but you’re really posting on 

your KOMO account. We work to pro-

tect the privacy of our employees so 

that they keep their privacy. 

Q: What is your advice to KOMO 4 

anchors and the general public for 

things that you want to  keep private? 

A: Whatever is on your fanpage or 

personal page, imagine that it’s public. 

Nothing is private over Facebook. If I 

wanted a story on you, it doesn’t mat-

ter if I’m not your friend. If there is a 

compromising comment that you 

made, we’ll get it. All we need to do is 

find someone who is your friend to 

take a screenshot.  

“Make sure that every-

thing  about you on the in-

ternet that is public really 

reflects the best of you. “ 

It’s the same with potential employers. 

They will find a way to see what you 

don’t want them to see. Even if you 

aren’t tagged in a photograph, your 

face is still your face, even if it’s not 

tagged. Make sure that everything  

about you on the internet that is public 

really reflects the best of you.  

Always err on the side of caution, es-

pecially if you are considering running 

for office someday. The media will 

comb your name for everything 

you’ve ever said online. Always stay 

on top of these things, for the sake of 

your professional image. 

Kristi Waite is the Director of Digital 

Strategy for KOMO 4 News, a major 

news station that covers news for 

Western Washington.  


